	Subject


	Entrepreneurship in Real Estate 

	
	Type


	Semester
	ECTS
	Code

	
	OBLIGATIVE (O)


	2
	6
	REM-M-007

	Course Lecturer
	Assistant Professor Dr. Liridon Kryeziu

	Course Assistant
	Emblema Zeqiraj M.Sc. 

	Course Tutor
	

	Aims and Objectives
	The purpose of this course is to explain the role of and the opportunities for the entrepreneur in the global and local built environment.  The built environment is defined as all the components and services that go into the structures and infrastructure in which we live with an emphasis on real estate.

	Learning Outcomes
	Upon the completion of the course students will be able to:

· Understand the entrepreneurship potential within themselves;

· Evaluate the role of the entrepreneur in the society;

· Achieve highly specialized and advanced knowledge in real estate entrepreneurship 
· Manage teams in critically analyzing cases of social entrepreneurship in real estate 
· Advance analytical skills and problem solving skills with respect to strategic positioning of Entrepreneurial Opportunities in real estate development

· Plan and carry out a research project with respect to real estate entrepreneurs

	Course Content
	Course Plan
	Week

	
	Introduction 
	1

	
	Entrepreneurial Landscape & Opportunities
	2

	
	Guest speaker – Hoxha Invest Group
	3

	
	Opportunities; Creating, Shaping, Recognizing, and Seizing
	4

	
	Guest speaker – Pozhegu Brothers 
	5

	
	Social entrepreneurship in Real Estate                                                                 Development
	6

	
	Guest speaker - Tregtia
	7

	
	Selecting Business Opportunities
	8

	
	Study visit to one of construction development sites
	9

	
	Venture Capital/ Real Estate Capital
	10

	
	The Entrepreneurial Leader and the Team
	11

	
	Start Up, Global Real Estate & Construction
	12

	
	Local and Global Real Estate - Deal Structure / Managing Growth
	13

	
	Strategic Business Plans
	14

	
	Final examination
	15

	Teaching/Learning Methods
	Teaching/Learning Activity
	Weight (%)

	
	1. Lectures
	20%

	
	2. Exercises
	20%

	
	3. Guest speakers
	10%

	
	4. Research
	30 %

	
	5. Interdisciplinary activity
	10%

	Assessment Methods
	Assessment Activity
	Number
	Week
	Weight (%)

	
	1. Individual Research
	1
	15
	30 %

	
	2. Final examination
	1
	15
	30 %


	
	3. Attendance 
	15
	1-15 
	10 %


	
	4. Real estate strategic planning evaluation of a case study
	1
	13
	10 %

	
	5. Interdisciplinary activity group project
	1
	13
	20 %

	Course resources
	Resources
	Number

	
	1. Lectures
	1

	
	2. E-research with library
	1

	
	3. Projector
	1

	ECTS Workload
	Activity
	Weekly hrs
	Total workload

	
	· Lectures
	2
	30

	
	· Exercises
	2
	30

	
	· Final examination preparation
	1
	15

	
	· Preparation of strategic planning evaluation
	1
	15

	
	· Independent study
	1
	15

	
	· Preparation for interdisciplinary activity
	1
	15

	
	· Research
	2
	30

	Literature/References
	· S. Spinelli and R. Adams, New Venture Creation: Entrepreneurship for the 21st Century (Irwin Management) 10th Edition, Mc Graw Hill, 2015
· William D. Bygrave & Andrew Zacharakis, Entrepreneurship (3rd Edition), Wiley 2014. 

· Bruce R. Barringer & R. Duane Ireland, 
· Entrepreneurship: Successfully Launching New Ventures (5th Edition), Prentice Hall, 2015. 

· Bağış, M., Kryeziu, L., Kurutkan, M.N., Ramadani, V. (2022). Women entrepreneurship in family business: dominant topics and future research trends, Journal of Family Business Management

	Contact
	Assistant Professor Dr. Liridon Kryeziu – liridon.kryeziu@eukos.org 



